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•• GeorgeGeorge RitzerRitzer waswas bornborn inin 19401940 toto aa workingworking classclass JewishJewish
family.family. HisHis primaryprimary interestsinterests areare onon socialsocial theorytheory andand
analyses of consumption and globalization.analyses of consumption and globalization.

•• HisHis theoriticaltheoritical worksworks areare :: Sociology:Sociology: AA MultipleMultiple ParadigmParadigm
science(1975) and Metatheorizing in Sociology(1991).science(1975) and Metatheorizing in Sociology(1991).

•• SomeSome ofof hishis booksbooks onon globalizationglobalization are:are: TheThe McDonaldizationMcDonaldization
ofof Society(1993),Society(1993), EnchantingEnchanting aa DisenchantedDisenchanted World(1999)World(1999)
andand TheThe GlobalizationGlobalization ofof Nothing(2004).Nothing(2004). HisHis booksbooks havehave
been translated into twenty-five languages.been translated into twenty-five languages.

•• Ritzer’sRitzer’s workwork inin thethe areasareas ofof consumptionconsumption andand globalizationglobalization isis
influenced by Karl Marx, Max Weber and critical theory.influenced by Karl Marx, Max Weber and critical theory.
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Ritzer’s views on global societyRitzer’s views on global society
•• RitzerRitzer inin hishis articlearticle “Rethinking“Rethinking globalization”globalization” introducedintroduced fourfour importantimportant

processprocess ofof globalglobal societysociety inin modernmodern era.era. TheyThey areare Glocalization/Glocalization/
Grobalization and Something/Nothing in the year 2003.Grobalization and Something/Nothing in the year 2003.

•• Glocalization:Glocalization: AccordingAccording toto RitzerRitzer glocalizationglocalization isis thethe interpretationinterpretation oror
combinationcombination ofof thethe globalglobal andand thethe local,local, resultingresulting inin uniqueunique outcomesoutcomes inin
different geographic areas.different geographic areas.

•• ThusThus GlocalizationGlocalization isis aa combinationcombination ofof thethe wordswords "globalization""globalization" andand
"localization""localization" .. ItIt isis usedused toto describedescribe aa productproduct oror serviceservice thatthat isis developeddeveloped
andand distributeddistributed globally,globally, butbut isis alsoalso fashionedfashioned toto accommodateaccommodate thethe useruser oror
consumer in a local market.consumer in a local market.

•• GlocalizationGlocalization focusesfocuses onon thethe uniquenessuniqueness andand differencesdifferences withinwithin andand
between areas of the world.between areas of the world.

•• InIn glocalizationglocalization individualsindividuals havehave roomroom toto expressexpress themselvesthemselves inin orderorder toto
adapt,adapt, innovate,innovate, andand maneuvermaneuver withinwithin aa glocalizedglocalized world.world. GlocalizationGlocalization
sees local individuals and groups as important and creative agents.sees local individuals and groups as important and creative agents.
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•• GrobalizationGrobalization focusesfocuses onon thethe imperialisticimperialistic �ಾ�ಾ�ಜ��ಾದ�ಾ�ಾ�ಜ��ಾದ(( ಇತರಇತರ �ಾಗ�ಗಳ�ಾಗ�ಗಳ

ಮೂಲಕಮೂಲಕ �ಾಷ�ದ�ಾಷ�ದ ಶ��ಶ�� ಮತು�ಮತು� ಪ��ಾವವನು�ಪ��ಾವವನು� �ಸ��ಸುವ�ಸ��ಸುವ ಒಂದುಒಂದು �ೕ��ೕ�)) �ಸ�ರ�ಾ�ಾ��ಸ�ರ�ಾ�ಾ� (the(the effecteffect thatthat aa powerfulpowerful
countrycountry oror groupgroup ofof countriescountries hashas inin changingchanging oror influencinginfluencing thethe wayway peoplepeople livelive inin
other,other, poorerpoorer countries)countries) ambitionsambitions ((ಮಹ�ಾ�ಮಹ�ಾ�)()(ಹಂಬಲಹಂಬಲ)) ofof nations,nations,
corporationscorporations ((ಕಂಪ�ಕಂಪ�)) andand organizations,organizations, andand otherother entitiesentities ((ಘಟಕಘಟಕ))
andand theirtheir desiredesire toto imposeimpose themselvesthemselves onon variousvarious geographicgeographic areas.areas.
TheirTheir mainmain interestinterest isis inin seeingseeing theirtheir power,power, influenceinfluence andand profitsprofits
grogrow(hence the term w(hence the term grogrobalization) throughout the world.balization) throughout the world.

•• ThusThus Grobalization'Grobalization' refersrefers toto thethe practicepractice ofof corporationscorporations imposingimposing
theirtheir productsproducts onon otherother culturescultures oror countries.countries. WhileWhile grobalizationgrobalization isis
tiedtied generallygenerally toto thethe practicespractices ofof WesternWestern nationsnations andand corporations,corporations,
itit isis thethe UnitedUnited statesstates governmentgovernment andand AmericanAmerican CorporationsCorporations areare
playing the leading role in this process.playing the leading role in this process.
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•• Similarities between Gro and glocalization:Similarities between Gro and glocalization:
•• BothBoth focusfocus onon thethe interestinterest ofof thethe individualindividual andand thethe uniquenessuniqueness ofof aa

group or individual.group or individual.
•• BothBoth theoriestheories existexist toto complimentcompliment thethe nationsnations cultureculture withwith thethe restrest ofof

the world.the world.
•• AlthoughAlthough certaincertain technology,technology, food,food, governmentgovernment policiespolicies oror manymany

otherother miscellaneousmiscellaneous ideasideas comecome acrossacross aa nation,nation, itit willwill adaptadapt toto thethe
people of that area.people of that area.

•• DifferencesDifferences:: GrobalizationGrobalization focusesfocuses onon aa groupgroup oror organizationorganization inin
order for them to grow economically or in other aspects.order for them to grow economically or in other aspects.

•• GlocalizationGlocalization seessees thethe individualindividual asas importantimportant asset.asset. TheThe
individual’s unique creative is the driving agent of glocalizationindividual’s unique creative is the driving agent of glocalization
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Examples of “Glocalization”Examples of “Glocalization”
•• Arabic (Muslim) Barbie.Arabic (Muslim) Barbie.
••   Lay’s Chips   Lay’s Chips (of Pepsico, Herman Lay(1932)was a  salesman(of Pepsico, Herman Lay(1932)was a  salesman
••   Starbucks(American coffee company) in Shanghai,  Starbucks(American coffee company) in Shanghai,

China.China.
••  Starbucks in Kuwait. Starbucks in Kuwait.
••   Starbucks in Moscow, Russia.  Starbucks in Moscow, Russia.
•• Maruthi-suzuki,(Japnese MNC) IndiaMaruthi-suzuki,(Japnese MNC) India
•• Tata-hitachi (Japnese MNc)-IndiaTata-hitachi (Japnese MNc)-India
•• Ashok-Leyland(UK)-IndiaAshok-Leyland(UK)-India
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Something/NothingSomething/Nothing
ವ�ಕ� ವ�ಕ� //ಅವ�ಕ�ಅವ�ಕ� - -ದೃಶ�ದೃಶ�/ / ಅದೃಶ�ಅದೃಶ� ( (ಕ���ಕ���  �ಾಣದ�ಾಣದ / /�ಾಣುವ �ಾಣುವ ))

�ಾಗ�ೕಕರಣ�ಾಗ�ೕಕರಣ

•• RitzerRitzer introducesintroduces hishis ideaidea ofof grobalizationgrobalization asas thethe centralcentral
dynamicdynamic shapingshaping thethe worldworld today.today. InIn thisthis backgroundbackground hehe
analyzesanalyzes thethe productionproduction andand consumptionconsumption ofof nothingnothing asas
wellwell asas productionproduction andand consumptionconsumption ofof somethingsomething thatthat isis
associated with the counter process of glocalization.associated with the counter process of glocalization.

•• BothBoth grobalizationgrobalization ofof nothingnothing andand glocalizationglocalization ofof
something  are closely related to each other.something  are closely related to each other.

•• InIn otherother wordswords grobalizationgrobalization ((�ಳವ���ಳವ�� �ಾಗ�ೕಕರಣ�ಾಗ�ೕಕರಣ)) cancan leadlead
toto thethe productionproduction andand consumptionconsumption ofof somethingsomething andand
converselyconversely glocalizationglocalization ((ಸ��ೕಯಸ��ೕಯ �ಾಗ�ೕಕರಣ�ಾಗ�ೕಕರಣ)) cancan leadlead toto
the production and consumption of something.the production and consumption of something.
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Meaning of nothing and somethingMeaning of nothing and something
•• AccordingAccording toto RitzerRitzer nothingnothing isis aa socialsocial formform thatthat isis generallygenerally

CentrallyCentrally conceived,conceived, controlled,controlled, andand comparativelycomparatively devoiddevoid (lack,(lack,
  ಇಲ�ದ ರ�ತಇಲ�ದ ರ�ತ) ) of distinctive substantive of distinctive substantive (important, (important, ಮುಖ�ಮುಖ�      ಪ��ಾನಪ��ಾನ) ) content.content.

•• SomethingSomething isis aa socialsocial formform ((ವ�ವ��,ರಚ�ವ�ವ��,ರಚ�)) thatthat isis generallygenerally indigenouslyindigenously
((locally,locally,ಸ��ೕಯ�ಾ�ಸ��ೕಯ�ಾ�)) conceivedconceived,(developed,,(developed,ಅ�ವೃ���ೂ��ದಅ�ವೃ���ೂ��ದ)) controlled,controlled,
andand comparativelycomparatively richrich((ಅಮೂಲ��ಾದ,ಸಮೃ���ಾ�ರುವಅಮೂಲ��ಾದ,ಸಮೃ���ಾ�ರುವ)) inin distinctivedistinctive
substantive content.substantive content.

•• BothBoth somethingsomething andand nothingnothing areare relatedrelated toto eacheach otherother andand nevernever
existexist independentlyindependently ofof eacheach other.other. TheyThey areare likelike twotwo sidessides ofof aa samesame
coin.coin.

•• ToTo interpretinterpret nothingnothing andand somethingsomething ofof life,life, RitzerRitzer usedused MarcMarc Auge’sAuge’s
conceptconcept ofof nonplacesnonplaces andand nonspaces.nonspaces. AccordingAccording toto Auge(1995)non-Auge(1995)non-
places are “the real measure of our time”.places are “the real measure of our time”.
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ContdContd….….

•• RitzerRitzer saidsaid inin samesame wayway thatthat nothingnothing is,is, manymany
ways,ways, isis thethe truetrue measuremeasure ofof ourour time.time. TheThe
presentpresent workwork extendsextends thethe ideaidea ofof nonplacesnonplaces toto
nonthings,nonthings, nonpeoplenonpeople andand nonservicesnonservices andand dodo
notnot makemake sensesense withoutwithout theirtheir oppositesopposites :: places,places,
things, people and services.things, people and services.

•• TheyThey needneed toto bebe seenseen asas thethe polespoles ofof fourfour
subtypessubtypes thatthat areare understoodunderstood underunder headingheading ofof
the something/nothing continuum.(See figure 1)the something/nothing continuum.(See figure 1)

** Shaukath AzimShaukath Azim



Figure 1Figure 1
The four major subtypes of something/nothing(with examples)The four major subtypes of something/nothing(with examples)

SomethingSomething

PlacePlace (Community  bank)(Community  bank)

ThingThing (Personal Loan)(Personal Loan)

PersonPerson (Personal Banker)(Personal Banker)

ServiceService (individualized(individualized
assistance)assistance)

NothingNothing

NonplaceNonplace (Credit Card(Credit Card
company)company)

NothingNothing (Credit Card Loan)(Credit Card Loan)

NonpersonNonperson (Telemarketer)(Telemarketer)

NonserviceNonservice (Automated, dial-up(Automated, dial-up
aid)aid)
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•• IfIf wewe understandunderstand thethe definitiondefinition ofof nothingnothing,, itit cancan bebe arguedargued thatthat aa
creditcredit isis nothing.nothing. BecauseBecause itit isis centrallycentrally conceivedconceived andand controlledcontrolled
byby thethe creditcredit cardcard company.company. AlmostAlmost allall thethe cardscards areare samesame inin itsits
functions.functions. InIn thisthis backgroundbackground wewe cancan saysay thatthat itsits telephonetelephone centrecentre ,,
isis nonplace,nonplace, thethe highlyhighly programmedprogrammed andand scriptedscripted individualsindividuals whowho
answeranswer thethe phonesphones areare nonpeople,nonpeople, andand itsits automatedautomated functionsfunctions cancan
be nonservices.be nonservices.

•• ButBut thosethose entitiesentities thatthat areare foundfound atat thethe somethingsomething areare locallylocally
conceivedconceived andand controlled,controlled, theythey areare richrich inin substance(humansubstance(human
interaction,interaction, relations,relations, emotionallyemotionally attached).attached). ThusThus toto applyapply loan,loan, wewe
gogo toto bankbank wherewhere locallocal bankersbankers andand personalpersonal clientsclients isis aa thing;thing; aa
placeplace isis thethe communitycommunity bankbank toto whichwhich peoplepeople cancan gogo andand dealdeal withwith
bankbank employeesemployees inin personperson andand obtainobtain fromfrom themthem individualizedindividualized
services.services.
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The Grobalization of Something and theThe Grobalization of Something and the
Grobalization of NothingGrobalization of Nothing

•• ItIt isis alsoalso importantimportant toto notenote thatthat somesome typestypes ofof somethingsomething havehave beenbeen
grobalizedgrobalized toto aa greatergreater extent.extent. ForFor exampleexample handmadehandmade crafts,crafts, locallocal mademade
clothes,clothes, channapatnachannapatna toys,toys, DharwadDharwad Pedha,Pedha, GokakGokak Kardantu,Kardantu, MTRMTR
productsproducts etcetc areare availableavailable inin mostmost ofof thethe countries.countries. ButBut thesethese productsproducts areare
notnot availableavailable inin abundanceabundance andand theythey areare costliercostlier thanthan hosthost countries.countries. SinceSince
theirtheir pricesprices areare high,high, demanddemand isis alsoalso low.low. ThereforeTherefore lessless isis spentspent onon theirtheir
marketing.marketing. ThusThus oneone cancan saysay thatthat grobalizationgrobalization ofof something(comparedsomething(compared toto
nothing) occurs to lesser degree.nothing) occurs to lesser degree.

•• ButBut GrobalizationGrobalization ofof nothingnothing isis moremore visiblevisible andand vibrantvibrant throughoutthroughout thethe
world.world. ThroughoutThroughout thethe worldworld therethere isis moremore demanddemand forfor nothingnothing thanthan
something.something. NothingNothing isis lessless expensiveexpensive thanthan somethingsomething andand largelarge numbersnumbers ofof
peoplepeople likelylikely toto wantwant variousvarious formsforms ofof nothing.nothing. ProductionProduction ofof nothingnothing isis alsoalso
moremore andand lessless expensiveexpensive .. ForFor instanceinstance aa skilledskilled potterpotter maymay produceproduce onlyonly aa
fewfew dozendozen piecespieces ofof potterypottery andand artistartist maymay paintpaint oneone oror twotwo inin aa weekweek oror inin
aa monthmonth.(somethings)..(somethings). ButBut nothingnothing areare producedproduced inin loadsloads andand tonnestonnes andand
thereforetherefore availableavailable throughthrough outout thethe worldworld eg.eg. Pepsi,Pepsi, coca-cola,coca-cola, rolexrolex
watches etc.watches etc.
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The Glocalization of Nothing and theThe Glocalization of Nothing and the
glocalization of somethingglocalization of something

•• JustJust likelike grobalization,grobalization, RitzerRitzer wrotewrote onon glocalizationglocalization ofof
nothingnothing.. GlobalGlobal industriesindustries andand MNC’sMNC’s establishestablish theirtheir
businessbusiness inin locallocal areas.areas. GlocalizationGlocalization ofof nothingnothing easilyeasily
foundfound inin fieldfield ofof tourism.tourism. GlobalGlobal touriststourists meetsmeets thethe locallocal
manufacturermanufacturer andand retailerretailer inin thethe productionproduction andand salesale ofof
glocalglocal goodsgoods andand services.services. LocalLocal peoplepeople maymay serveserve
traditionaltraditional foodfood oror produceproduce craftscrafts toto attractattract thethe globalglobal
tourists. Global tourism leads to glocalization of nothing.tourists. Global tourism leads to glocalization of nothing.

•• SimilarlySimilarly throughthrough glocalizationglocalization ofof somethingsomething,, locallocal oror
indigenousindigenous itemsitems maymay bebe sold.sold. MostMost ofof thethe handicraftshandicrafts ofof
IndiaIndia inin villagesvillages havehave mademade internationalinternational newsnews inin recentrecent
times.times.
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The increase in Nothing andThe increase in Nothing and
 the decline in Something the decline in Something

•• TodayToday thethe trendtrend inin socialsocial world,world, especiallyespecially inin thethe realmrealm ofof
consumption,consumption, towardstowards thethe directiondirection ofof nothing.nothing. ThereThere isis historicalhistorical
movementmovement fromfrom somethingsomething toto nothing.nothing. CentrallyCentrally conceivedconceived andand
controlledcontrolled processprocess isis increasingincreasing inin recentrecent times.times. ThereforeTherefore therethere
has been increase in nothing and relative decline in something.has been increase in nothing and relative decline in something.

•• EvenEven thenthen manymany formsforms ofof somethingsomething havehave notnot experiencedexperienced aa
declinedecline inin anyany absoluteabsolute sense.sense. InIn fact,fact, inin manymany cases,cases, formsforms ofof
somethingsomething havehave increased,increased, butbut likelike thethe speedspeed ofof nothing.nothing. ForFor
exampleexample fastfast foodfood restaurantsrestaurants hashas increasedincreased sincesince thethe foundingfounding ofof
McDonald’sMcDonald’s chainchain inin 1955.1955. FurtherFurther therethere hashas beenbeen increaseincrease inin
ethnic restaurants.ethnic restaurants.

•• ButBut somesome formsforms ofof somethingsomething havehave sufferedsuffered completecomplete declinesdeclines andand
maymay disappeardisappear soon.soon. ForFor instanceinstance locallocal grocerygrocery shops,shops, coffeecoffee
houses,houses, clothcloth shops.shops. ButBut inin theirtheir placesplaces fastfast foodfood restaurants,restaurants,
super-markets,super-markets, shoppingshopping mallsmalls havehave appeared.appeared. OlderOlder formsforms havehave
disappeared and new forms have emerged.disappeared and new forms have emerged.
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